Wrigley-WWY
The Wm. Wrigley Jr. Company is a recognized leader in the confectionery field and the world's largest manufacturer and marketer of chewing gum. The company was founded in 1891 and has been publicly traded on the New York and Midwest Stock Exchanges since 1923. 

Wrigley has a long-term strategic business plan based on six key objectives. Those objectives include: 

· Boosting our core gum business 

· Developing organically and acquiring non-gum confectionery businesses 

· Expanding our business into attractive new geographies and distribution channels 

· Focusing on innovation in our products, processes and systems 

· Delivering the highest quality products and solutions at the lowest cost 

· Growing and developing Wrigley people around the world 

Wrigley’s say they will grow through both internal development and strategic acquisitions. To gain a sustainable global competitive advantage, Wrigley’s will pursue excellence in execution, innovation, brand building, worldwide distribution and merchandising. 

Wrigley products are sold in over 180 countries.  Wrigley has production facilities in 13 countries, offices in nearly three-dozen countries and over 14,000 employees worldwide.  

One key success factor that Wrigley plays on is their sales & distribution network, which is highly adaptable.  They tailor their approach to the different markets (in tune with local “customs”).

Wrigley’s key competitors are:

Cadbury-Global

Mars-Global

Lotte-EMEAI (Europe, Middle Easy, Asia, India)

Perfetti

Financials-

Sales of $4.2 billion (a 14 percent increase over 2004) resulted from a 9 percent sales increase of Wrigley products and another 5 percent increase coming from brands acquired in the Kraft transaction (Altoids, Life Savers).  These Kraft brands are expected to positively impact the bottom line in 2007.

Earnings per share grew 5 percent to a record $2.29 in 2005.

Judgements-

I used 10% for Sales and Earnings growth as this seems to be in line with the consensus (Yahoo-11%, Hoovers-10.8%, VL-10.4%, Morningstar-14%).

I capped the high P/E at 30 and used the 10-yr avg for the low P/E of 24.9.

I also used the avg. low price for the past 5-years.

It is worth noting that Wrigley’s is trading near its low for the year of $61.58.

WWY has an upside/downside ratio of 5.4:1 with PAR of 14% and Total Return of 16%.

Wrigley may be worth taking a more in-depth look to see if they are if club interest.

