4th Quarter 2015 report for  MA – Master Card 


Date: 2-14-16
Percentage change in Sales from year ago quarter___4.2%_____________

Percentage change in Earnings per Share from year ago quarter_____14.6%_________

Is company meeting our target sales & earnings estimates?  Sales NO  Earning YES
Pre-tax Profit on sales trend?   (up, even, down)  EVEN
Return on equity trends?  (up, even, down) Up
Debt?  (up, even, down) UP
Current PE is ___25.4_____.   

 Where does it fall in my estimated High/low range of PE's?_Slightly above MID- Range  
Signature PE =___24.9
Club cost basis for this stock is __$76.78______.       Current price is _$84.89 (2/14/16)___
      (from latest valuation)

Current fair value:  Morningstar:____$120.00_______         S&P:_$84.90 – 3 Stars, HOLD_
My SSG Total Return is _______7.2%___      Projected Average Return (Average PE):_5.6__
What will drive future growth: 
VL (2/12/16) Mastercard has registered a modest correction of late. Indeed, the stock’s price has declined 14% since our November review. we still expect MasterCard to register revenue and earnings advances of 8% and 12%, respectively
These shares are ranked to outpace the broader market averages in thecoming year. However, we believe the aforementioned six-year steady uptrend in MA’s price, resulted in the stock already realizing much of its 3- to 5-year capital appreciation potential. Consequently, it is

not a standout on that front when compared to the Value Line median.

Bryan J. Fong February 12, 2016

MStar (1/29/16): 

	Bulls Say

	

	•
	MasterCard is poised to benefit from powerful secular trends over the next decade, as economies outside the United States grow and the use of cash declines.

	

	•
	Payment data is valuable to marketing and advertising companies like Google, who can use this information to improve their own offerings to customers and merchants.

	

	•
	The company will be able to grow revenue significantly without taking on much in the way of additional costs.

	


	
	

	Bears Say

	

	•
	Mobile technology provides an opportunity for new entrants to disrupt longstanding payment standards, or relegate network offerings to merely "dumb pipes" carrying transaction data.

	

	•
	Legal and regulatory pressure against interchange fees and other aspects of the current value creation and transfer system is building.

	

	•
	As merchants have consolidated, their bargaining power has grown. Merchants would like nothing better than the emergence of a lower-cost payment paradigm.


S&P (2/13/16)
ä Risks to our opinion and target price include lower global consumer spending, a slowing of

global and/or U.S. GDP growth and negative outcomes from regulatory changes. ä Our 12-month target price is $90. Payments and processing peers have a forward P/E-to-growth

(PEG) ratio of 1.3. Using that PEG multiple and allowing for a premium given MA's global

brand and leadership position, results in our
10K (Fiscal Year End 12/31/15)

In 2015, we expanded the availability of MasterPass™, our global digital payments ecosystem.

In 2015, we launched MasterCard Send™, a service that facilitates the delivery of funds via financial institutions from business to consumer and from consumers to consumers quickly and securely.
We continue to lead the migration to EMV®, the global standard for chip technology, to bring its fraud prevention benefits to our U.S. customers, consumers and merchants.

In 2015, we acquired two new businesses focused on expanding our footprint and enhancing critical capabilities, including in the area of data analytics with the acquisition of Applied Predictive Technologies.
Risks
Limitations on our ability to restrict merchant surcharging could materially and adversely impact our results of operations.
Current regulatory activity could be extended to additional jurisdictions or products, which could materially and adversely affect our overall business and results of operations.

Competition

The global payments industry is highly competitive. Our payment programs compete against all forms of payment, including cash and checks; electronic, mobile and e-commerce payment platforms; cryptocurrencies; ACH payment services; and other payments networks, which can have several competitive impacts on our business:

Information security failures or breaches could disrupt our business, damage our reputation, increase our costs and cause losses.
Recommend: Buy  _, Hold_YES ____, Challenge with a better investment_possibly_____, Sell___

